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LINQ II™

Media Outreach & Engagement Tips


LINQ II™ is a small, wireless insertable cardiac monitor (ICM) for patients experiencing infrequent symptoms and/or abnormal heart rhythms that require long-term monitoring or ongoing management. The ICM recently received 510(k) Clearance from the U.S. Food and Drug Administration (FDA). 

ICMs are used to monitor and detect abnormal heart rhythms in patients at risk of cardiac arrhythmias, and those who experience transient symptoms, including dizziness, palpitations, syncope (fainting), cryptogenic stroke (stroke of an unknown cause) and chest pain that may suggest a cardiac arrhythmia. LINQ II is the world’s first ICM with remote patient programming options and offers enhanced accuracy to correctly detect abnormal heart rhythms. 
With the LINQ II device, Medtronic has expanded its ICM portfolio to provide an integrated system to better fit the lifestyle needs of patients and provide a seamless monitoring approach. This advanced technology provides data to help physicians diagnose underlying heart conditions and define treatment protocols for patients with atrial fibrillation (AF) or other irregular heart rhythms.

Following, please find a few steps and engagement tips that can help generate local media coverage around this advancement in ICM technology, while raising your institution’s visibility as a leader in AF innovation among your community.

· Identifying a Physician Spokesperson: Select a physician who is familiar with the LINQ II ICM and is willing to be interviewed by reporters; request that the physician also identifies a patient who is willing to share his/her personal experience before and after receiving the device.

· Identifying a Patient Spokesperson: Having an appropriate patient spokesperson can be important to securing local media interest. Below are some helpful tips:

· Make sure the patient is comfortable speaking in public and/or being on camera

· Secure written HIPAA consent form from the patient and ask him/her to serve as the patient spokesperson to tell his/her story to interested reporters

· Confirm his/her availability and contact information for media interviews

· Get the word out to local media with a news release and media outreach (see template news release in the provided toolkit).

· Be sure to share any published stories on your institution's website, newsletter, Facebook, Instagram, YouTube and/or Twitter pages, etc. to broaden the reach of the story.

Contact Information

If you have questions or would like additional information, please contact Lauren Mueller, lauren.mueller@medtronic.com or 763-285-9053 for assistance.
